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Christina Mega Karina. NRP 1423015031. Motif Anggota Komunitas 
Couchsurfing Surabaya Mengakses Website www.Couchsurfing.org . 
 
Penelitian ini bertujuan untuk mengetahui apa motif anggota komunitas 
Couchsurfing Surabaya mengakses website Couchsurfing. Peneliti menggunakan  
konten website Couchsurfing karena di website ini memiliki banyak manfaat yang 
bisa digunakan oleh orang yang suka berpergian murah. Penelitian ini  merupakan 
jenis penelitian kuantitatif dengan objek motif dengan menggunakan teori uses 
and gratification new media milik Kaye. Dimana, motif merupakan suatu 
dorongan yang mendasari seseorang melakukan sesuatu. Motif tersebut adalah 
Entertainment, Social Interaction, Pass Time, Escape, Information, Website 
Preference. Hasil dari penelitian ini adalah motif tertinggi responden dalam 
mengakses website adalah motif information, dan motif terendah adalah motif 
escape.  
 







Christina Mega Karina. NRP 1423015031. Motive of Surabaya’s Couchsurfing 
Member Community to access the Couchsurfing Website www.couchsurfing.org . 
This research is to find out what motives members of the Surabaya’s 
Couchsurfing Community have to access the Couchsurfing website. The author 
uses the content of the Couchsurfing website because on this website has many 
benefits that can be used by people who like to travel. This research is a type of 
quantitative research by using motive using Kaye's new media theory and 
gratification. Where, motives are the underlying someone to do something. The 
results of this motive are Entertainment , Social Interaction, Passing Time, 
Escape, Information, Website Preferences. In this study, it was found that the 
most common motive for Surabaya’s Couchsurfing Member Community that 
access Couchsurfing Website is Information motive. While, the least common 
motive is the Escape motive.  
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